
Please note that general categories are to be marked 

as Press (P), Television (T), Radio (R) & Outdoor / 

Ambient (O). When entering advertisements for any 

sub-category, please indicate if it is to be judged 

Press as P1 or Television as T1 etc., in the Entry 

Form. (Please note all Ambient work should be 

clubbed under the Outdoor category.) 

1. FOOD INCLUDING SEASONINGS / 

CONFECTIONERY /SNACKS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles & condiments, chocolates, candies, 

chewing gums, potato crisps, snacks, nuts & dried 

fruit, sweet & savoury bars, cakes, biscuits, jams, 

crackers, sugar, honey, peanut butter, syrups, 

flour, crispbreads, breads, baking ingredients, 

breakfast cereals etc.

2. BEVERAGES / DAIRY PRODUCTS

Yoghurt & yoghurt drinks, desserts, ice cream, 

coffee, tea, flavoured milk, chocolate & malt drinks, 

still & mineral waters, carbonated drinks, fruit & 

vegetable juices, baby foods & baby milk, cream, 

butter, cheese, eggs, milk, margarine & spreads etc.

3. PERSONAL CONSUMABLE HOUSEHOLD 

GOODS

Clothing detergents, fabric softeners, dishwasher 

detergents, household cleaning products, foils, air 

fresheners, insecticides, paint, cling films & food 

packaging, kitchen rolls, light bulbs, batteries (not 

car batteries), varnish & wood protectors, shoe 

polish, adhesives etc.

4. HOUSEHOLD DURABLES

House & garden furniture, dryers, dishwashers, 

lamps, refrigerators, freezers, cookers, washing 

machines, ovens, kitchen utensils, appliances & 

crockery, glassware, bed & table linen, baths, 

bath fittings, showers & toilets, home decorating 

& building products, wall & floor coverings, doors 

& windows, heaters, air conditioners, clocks, 

home security products, smoke detectors, tools, 

garden tools, machinery & products.

5. HOME ELECTRONICS & ENTERTAINMENT 

Televisions, video players, blank audio & video 

tapes, CDs, records, cassettes, DVDs, cameras, 

binoculars, video, film, cameras,  hi-fi, personal 

stereos, home computers, CD players & minidiscs, 

MP3 players, iPods,  DVD players, personal phone 

equipment incl. mobile phones & pagers.

6. PERSONAL TOILETRIES, COSMETICS & 

PERFUMES

Make-up, skin & nail care products, perfumes, eau 

de toilette & aftershaves, gels, deodorants & body 

sprays, shampoos & conditioners, hairsprays, hair 

dyes, mousse, soaps, shower & bath products, sun 

block & tanning products, hairdryers, wigs, hair 

curlers, hair straighteners, hairbrushes, combs, 

toothpastes, toothbrushes, toilet paper, tampons 

& sanitary towels, mouthwashes, tissues, diapers, 

razors & shaving products, hair removal products. 

7. MEDICINES & OTC PRODUCTS

OTC medicines & tablets, vitamins & herbal 

remedies, diet supplements & products, insect 

repellants, condoms, skin remedies, adhesive 

plasters, pregnancy tests, anti-hair loss lotions,  

other pharmaceutical products.

8. TEXTILES, READYMADES, SHOES, 

WATCHES, JEWELLERY AND ACCESSORIES

Day, evening & nightwear, underwear, tights & 

stockings, footwear, sportswear, clothing fabrics 

& sewing materials, jewellery, watches, luggage, 

belts, handbags, fashion & designer sunglasses 

& spectacle frames.

9. AUTOMOBILES, TWO-WHEELERS AND 

AUTOMOTIVE PRODUCTS

Including jeeps and 4-wheel drives, pick-up trucks, 

vans, lorries, accessories incl. in-car hi-fi, tyres, 

motorbikes, spare parts, servicing companies, oil, 

petrol stations, petrol,  breakdown & car dealers 

and car finance & leasing.

10. CORPORATE / INSTITUTIONAL / 

INDUSTRIAL PRODUCTS & SERVICES

Building societies, consulting, buildings development 

& road construction, real estate investments, courier 

services, core products, capital goods, industrial 

projects, components and ancillaries, infrastructural 

projects, internet and internet related services, 

websites etc.

11. FINANCE / BANKING & INSURANCE

Banks, credit cards, current & savings accounts, 

health & building insurance, mortgages & loans, 

car insurance, investments,  personal, pension & 

retirement plans, etc.

12. TRAVEL, HOTELS & LEISURE

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, car 

hire, hotels, resorts, city & country promotion, travel 

passes, theme parks etc.

13. SHOPPING & DINING

Restaurants, fast food, department stores, chain 

stores, retail outlets etc.

14. MEDIA

Newspapers, magazines, books, TV & radio stations, 

networks & programmes, correspondence courses & 

encyclopaedias.

15. BUSINESS EQUIPMENT & SERVICES

Business computers & software, photocopiers, 

business equipment, fax machines, office furniture 

& stationery, employment agencies, office cleaning 

services, advertising agencies, advertising production, 

supplier and award shows.

16. SPECIAL RURAL PRODUCTS AND 

SERVICES

Fertilisers, pesticides, irrigation, seedlings, 

agro- processing equipment, plantations etc.

17. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political 

& religious messages, unions, associations, racial, 

environmental awareness, government & forces 

recruitment, state education, ethnic & disability 

awareness, sex equality etc.

Each entry can be submitted to ONE category only - 

either Direct Marketing (DM) or Interactive Media (IM), 

not both. Please note that general categories are to be 

marked as DM and IM. When entering advertisements 

for ANY sub-category (below) please indicate if it is to 

be judged as (say) DM1 or IM2 in the Entry Form.

1..  FOOD &  BEVERAGES / HEALTHCARE / 

HOUSEHOLD GOODS / TOILETRIES & COSMETICS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles and condiments, baby foods & baby 

milk, cream, butter, cheese, eggs, milk, margarine 

& spreads, chocolate, candies, chewing gums, nuts 

& dried fruit, potato crisps, snacks,  sweet & savoury 

bars, cakes, biscuits, crackers, sugar, jams, honey, 

peanut butter, syrups, breads, crispbreads, baking 

ingredients, flour, breakfast cereals, ice cream, tea, 

coffee, yoghurt & yoghurt drinks, desserts, flavoured 

milk, chocolate & malt drinks, fruit & vegetable 

juices, still & carbonated drinks, mineral waters, 

clothing detergents, dishwasher detergents, fabric 

softeners, household cleaning products, foils, air 

fresheners, insecticides, light bulbs, cling films & 

food packaging, kitchen rolls,  batteries (not car 

batteries), paints, shoe polish, varnish & wood 

protectors, adhesives, fertilizers, make-up, skin & 

nail care products, perfumes, hairsprays, gels, eau 

de toilette & aftershaves, deodorants & body sprays, 

shampoos & conditioners, mousse, hair dyes, soaps, 

shower & bath products, hair curlers, sun block & 

tanning products, hairdryers, wigs, hair straighteners, 

hairbrushes, combs, toothpastes, toothbrushes, 

tampons & sanitary towels, mouthwashes, toilet 

paper, tissues, diapers, razors & shaving products, 

hair removal products, OTC medicines & tablets, 

vitamins & herbal remedies, diet supplements & 

products, insect repellants, adhesive plasters, skin 

remedies, anti-hair loss lotions, condoms, pregnancy 

tests, other pharmaceutical products.

2.  CONSUMER DURABLES / HOME DECOR / 

LEISURE / AUTOMOTIVE & ACCESSORIES

House & garden furniture, washing machines, dryers, 

dishwashers, refrigerators, freezers, cookers, ovens, 

kitchen utensils, appliances & crockery, glassware, 

bed & table linen, baths, bath fittings, showers & 

toilets, home decorating & building products, wall & 

floor coverings, windows & doors, heaters, lamps, 

air conditioners,  clocks, home security products, 

smoke detectors, tools, garden tools, machinery & 

products, televisions, video players, blank audio & 

video tapes, records, CDs, cassettes, film, DVDs, 

cameras, binoculars, video cameras, hi-fi, personal 

stereos, CD players & minidiscs, MP3 players, home 

computers, DVD players, personal phone equipment 

incl. mobile phones & pagers, automobiles, two- 

wheelers and automotive products including jeeps 

and 4-wheel drives, pick-up trucks, vans, lorries, 

tyres, motorbikes, spare parts, accessories incl. in-car 

hi-fi, petrol stations, petrol, oil, breakdown & servicing 

companies, car dealers and car finance & leasing.

3. RETAIL/CLOTHING, FOOTWEAR & 

ACCESSORIES

Textiles, day, evening & nightwear, underwear, tights 

& stockings, footwear, sportswear, clothing fabrics & 

sewing materials, jewellery, watches, belts, luggage, 

handbags, spectacle frames, fashion & designer 

sunglasses & restaurants, fast food, department 

stores, chain stores, retail outlets etc.

4. CORPORATE & INSTITUTIONAL SERVICES / 

FINANCIAL SERVICES / INDUSTRIAL 

PRODUCTS & SERVICES

Banks, building societies, credit cards, current & 

savings accounts, mortgages & loans, investments, 

consulting, personal, health & building insurance, car 

insurance, pension & retirement plans, real estate 

investments, core products, buildings development 

& road construction, courier services, capital goods, 

industrial projects, components & ancillaries, 

infrastructure projects etc.

5. BUSINESS PRODUCTS & MARKETING OF 

SERVICES / MEDIA / TRAVEL & HOSPITALITY

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, city 

& country promotion, hotels, resorts, car hire, travel 

passes, theme parks, newspapers, magazines, books, 

TV & radio stations, networks & programmes, office 

cleaning services, encyclopaedias & correspondence 

courses, fax machines, business computers & 

software, office furniture & stationery, photocopiers,   

business equipment, employment agencies etc.

6. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political

& religious messages, unions, associations, state 

education, environmental awareness, government 

& forces recruitment, racial, sex equality, ethnic & 

disability awareness etc.

JUDGING

There will be four jury chairmen in all. Separate 

juries will judge Press, Television, Radio and Outdoor/ 

Ambient. Direct Marketing entries will be judged 

by Press Jury & Interactive by Television Jury. The 

relevant jury will shortlist entries based on an open 

platform where they will debate and deliberate upon 

the entries and then finally arrive at their decisions. 

At all voting stages, a jury member is prevented 

from voting for any entry submitted by his / her 

agency. The decision of the Juries in all matters 

relating to the awarding of prizes will be final 

and binding.

AWARDS

The Awards to be given are: Gold, Silver and Bronze 

in each category to entries judged to be deserving 

of this honour. These awards and certificates will 

be given to the agencies. Finalists will receive a 

certificate only. Each jury will pick a Grand Prix from 

among the Gold winners.

Advertiser Of The Year Award: The Advertiser with 

the maximum number of points will be presented 

with the Advertiser Of The Year Award. The Points 

System is as follows: Grand Prix-10 Points, Gold-7 

Points, Silver-5 Points, Bronze-3 Points and Finalist 

Position-1 Point (in case of a draw, the Advertiser 

with most golds will be awarded the Advertiser Of 

The Year  Award). 

In addition, in exceptional cases, the jury at its 

discretion may select any entry for a special award 

for a craft element (e.g.- Art Direction,  

Copy-Writing, Photography, Casting, etc.). The 

Special Craft Award may be a Gold, Silver, Bronze 

or a shortlist certificate.

ENTRY DEADLINE: 

THURSDAY, 22nd FEB, 2007, 5:00 pm

All materials, documentation and payment must be 

received at the AAAI office no later than this date.

ENTRY REQUIREMENTS

Only one party may enter an advertisement and this 

should be agreed in advance between the parties 

concerned. In the event that two different entrants 

submit the same entry, only the first entry received 

by AAAI will be considered. 

MATERIAL REQUIREMENTS

PRESS – One digital image of each entry strictly in 

the following format: Jpeg, 300dpi, RGB, Size: The 

longest side must not exceed 762mm. Digital images 

must be supplied on PC compatible CD-ROM. 

Please name all images with the title of the entry. 

The pull must be included with Entry Form pasted on 

the reverse side. (Important: Please ensure all 

pulls are mounted).

TELEVISION – Beta Format. Separate Beta for 

each category. In case of multiple entries in a 

category, leave 10 sec gap between each spot.

RADIO – CDs in MP3 format. Separate CD for each 

category. In case of multiple entries in a category, 

leave 5 sec gap between each spot. 

OUTDOOR / AMBIENT – One digital image of 

each entry strictly in the following format: Jpeg, 

300dpi, RGB, Size: The longest side must not 

exceed 762mm. Digital images must be supplied 

on PC compatible CD - ROM. Please name all 

images with the title of the entry. (Important: Please 

ensure all pulls are mounted and sent with Entry 

Forms pasted at the back). A 4 x 6 postcard size 

picture of the actual location where the creative 

was put up should be pasted on a seperate board 

and sent along with entry. To make the idea come 

alive, you are allowed to send videos in MPEG 

format. (Not compulsory.)

DIRECT MARKETING – Actual samples (1 no.) 

of the direct mail entry along with a mounted 

Presentation Board. If your entry is an activity, one 

copy of high colour resolution photographs of the 

event, each mounted on black lightweight card is 

acceptable. If you are entering Direct Response TV, 

please provide MPEG in a CD-ROM. Also include 

1 copy of the written synopsis with each entry, 

mounted on black lightweight card. This will help 

bring the idea alive.

INTERACTIVE – Enter the URL in the Entry Form.

FEES

The entry fee of Rs.950 is applicable for each 

piece of creative work entered. This fee is payable 

by demand draft only to: Advertising Agencies 

Association of India (AAAI).

PAYMENT

All payments must be accompanied by a statement / 

list mentioning the number of entries, payment made 

for each, and finally the total. Entries with no / 

inadequate payment will not be accepted. There 

shall be no refunds for any reason.

MATERIAL & DOCUMENTS  

• Entries Payment Page

• Demand Draft

• Entry Forms

• Actual mounted art pulls

• PC Compatible CD-ROMs containing a digital image 

of each entry.

To be sent by courier to:

Advertising Agencies Association of India (AAAI), 35, 

Maker Tower "F", Cuffe Parade, Mumbai 400 005, India. 

Tel: +91-22-2218 2164 / 2218 7609

Fax: +91-22-2218 9590

E-mail: aaai@vsnl.com

Website: www.goafest.com

Category Name ______________________________________________ Category Number _______________________________________________________________

(P) Print     (T) Television    (O) Outdoor / Ambient    (R ) Radio    (DM) Direct Marketing    (IM) Interactive Media

INFORMATION ABOUT THE ENTRANT

Brand _______________________________________________  Caption/Title ______________________________________________________________________________

URL (In case of Interactive Media) ____________________________________________________________________________________________________________________

Client (Person) Name ______________________________________________________________ Designation _____________________________________________________

Client Phone ___________________ Fax ___________________ Mobile ________________________  E-mail ______________________________________________________

Client Company Name ____________________________________________________________________________________________________________________________

Client Company Address __________________________________________________________________________________________________________________________

INFORMATION ABOUT THE RELEASE

Date and Publication/Channel of First Release (only ads first released in 2006 are eligible) _______________________________________________________________________________

Subsequent release on ____________________________________________________________ in _____________________________________________________________

INFORMATION ABOUT THE AGENCY/ENTRANT

Names of contributors (Not more than 6 names.)

1. _______________________________________________________________ 2. ________________________________________________________________________

3. _______________________________________________________________ 4. ________________________________________________________________________

5. _______________________________________________________________ 6. ________________________________________________________________________

SELF CERTIFICATION: On behalf of the entrant, I declare that I am authorized to sign this certificate by my company and I have read and understood the rules, purpose and procedures of GOAFEST 2007 awards 

as given in this brochure. I am aware that in case of any of the above information as well as any part of this self certification being found untrue or unsatisfactory by the judges at the verification / final stage, this entry 

will automatically stand disqualified without assigning any reason / notice / consultation. In such a case, I affirm we shall abide by such a decision. I certify that the creative work being entered herewith was originally 

created by us and the client considers us, and no one else, as being creators of the work being entered. The work was released for the first time in the year 2006. It was produced based on a brief given by a client 

of ours whose details are as above. The release was a part of the advertising activity requisitioned by the client. The client has paid for its development as well as its release against the bills raised by us. Consolidated 

DD for entry fee @ Rs. 950/- per entry/per piece is enclosed. 

Agency (Entrant) ________________________________________________________________________________________________________________________________

Address _____________________________________________________________________________________________________________________________________

Person's Name ________________________________________________________________________________________________________________________________

Designation _______________________________________________ Signature _______________________________ Date _________________________________________

Office Phone Numbers ________________________ Fax ____________ Mobile ___________________ E-mail _______________________________________________________

*AAAI takes no responsibility for returning the entries and will be free to utilise the material in any manner that it deems fit. The decision of the Association in all matters will be final and binding. 
Please read 'Call For Entries' brochure carefully before sending entries. Send entries to: Advertising Agencies Association of India (AAAI), 35, Maker Tower "F", Cuffe Parade, Mumbai 400 
005.India. Tel: +91-22-2218 2164 / 2218 7609 Fax: +91-22-2218 9590 E-mail: aaai@vsnl.com Website: www.goafest.com

ELIGIBILITY

1. Entry is open for all advertising agencies only 

throughout India engaged in creating advertising or 

other communication for products, services or causes.

2. Entries cannot be made without the prior 

permission of the advertiser / owner of the rights 

of the advertisement.

3. All Press entries must be designed for publication 

in newspapers and / or magazines.

4. All entries must have been made within the 

context of a normal paying contract with a client, 

except in the charities and public services 

categories. AAAI reserves the right to request a 

full media schedule from each entrant company 

to verify the authenticity of the ad(s) in the event 

that entry is shortlisted or a winner.

5. All entries must have been published or displayed 

for the first time between 1st January 2006 and 31st 

December 2006.

6. Each entry should be accompanied by an Entry 

Form (sample enclosed) which can also be 

downloaded from the site www.goafest.com



Please note that general categories are to be marked 

as Press (P), Television (T), Radio (R) & Outdoor / 

Ambient (O). When entering advertisements for any 

sub-category, please indicate if it is to be judged 

Press as P1 or Television as T1 etc., in the Entry 

Form. (Please note all Ambient work should be 

clubbed under the Outdoor category.) 

1. FOOD INCLUDING SEASONINGS / 

CONFECTIONERY /SNACKS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles & condiments, chocolates, candies, 

chewing gums, potato crisps, snacks, nuts & dried 

fruit, sweet & savoury bars, cakes, biscuits, jams, 

crackers, sugar, honey, peanut butter, syrups, 

flour, crispbreads, breads, baking ingredients, 

breakfast cereals etc.

2. BEVERAGES / DAIRY PRODUCTS

Yoghurt & yoghurt drinks, desserts, ice cream, 

coffee, tea, flavoured milk, chocolate & malt drinks, 

still & mineral waters, carbonated drinks, fruit & 

vegetable juices, baby foods & baby milk, cream, 

butter, cheese, eggs, milk, margarine & spreads etc.

3. PERSONAL CONSUMABLE HOUSEHOLD 

GOODS

Clothing detergents, fabric softeners, dishwasher 

detergents, household cleaning products, foils, air 

fresheners, insecticides, paint, cling films & food 

packaging, kitchen rolls, light bulbs, batteries (not 

car batteries), varnish & wood protectors, shoe 

polish, adhesives etc.

4. HOUSEHOLD DURABLES

House & garden furniture, dryers, dishwashers, 

lamps, refrigerators, freezers, cookers, washing 

machines, ovens, kitchen utensils, appliances & 

crockery, glassware, bed & table linen, baths, 

bath fittings, showers & toilets, home decorating 

& building products, wall & floor coverings, doors 

& windows, heaters, air conditioners, clocks, 

home security products, smoke detectors, tools, 

garden tools, machinery & products.

5. HOME ELECTRONICS & ENTERTAINMENT 

Televisions, video players, blank audio & video 

tapes, CDs, records, cassettes, DVDs, cameras, 

binoculars, video, film, cameras,  hi-fi, personal 

stereos, home computers, CD players & minidiscs, 

MP3 players, iPods,  DVD players, personal phone 

equipment incl. mobile phones & pagers.

6. PERSONAL TOILETRIES, COSMETICS & 

PERFUMES

Make-up, skin & nail care products, perfumes, eau 

de toilette & aftershaves, gels, deodorants & body 

sprays, shampoos & conditioners, hairsprays, hair 

dyes, mousse, soaps, shower & bath products, sun 

block & tanning products, hairdryers, wigs, hair 

curlers, hair straighteners, hairbrushes, combs, 

toothpastes, toothbrushes, toilet paper, tampons 

& sanitary towels, mouthwashes, tissues, diapers, 

razors & shaving products, hair removal products. 

7. MEDICINES & OTC PRODUCTS

OTC medicines & tablets, vitamins & herbal 

remedies, diet supplements & products, insect 

repellants, condoms, skin remedies, adhesive 

plasters, pregnancy tests, anti-hair loss lotions,  

other pharmaceutical products.

8. TEXTILES, READYMADES, SHOES, 

WATCHES, JEWELLERY AND ACCESSORIES

Day, evening & nightwear, underwear, tights & 

stockings, footwear, sportswear, clothing fabrics 

& sewing materials, jewellery, watches, luggage, 

belts, handbags, fashion & designer sunglasses 

& spectacle frames.

9. AUTOMOBILES, TWO-WHEELERS AND 

AUTOMOTIVE PRODUCTS

Including jeeps and 4-wheel drives, pick-up trucks, 

vans, lorries, accessories incl. in-car hi-fi, tyres, 

motorbikes, spare parts, servicing companies, oil, 

petrol stations, petrol,  breakdown & car dealers 

and car finance & leasing.

10. CORPORATE / INSTITUTIONAL / 

INDUSTRIAL PRODUCTS & SERVICES

Building societies, consulting, buildings development 

& road construction, real estate investments, courier 

services, core products, capital goods, industrial 

projects, components and ancillaries, infrastructural 

projects, internet and internet related services, 

websites etc.

11. FINANCE / BANKING & INSURANCE

Banks, credit cards, current & savings accounts, 

health & building insurance, mortgages & loans, 

car insurance, investments,  personal, pension & 

retirement plans, etc.

12. TRAVEL, HOTELS & LEISURE

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, car 

hire, hotels, resorts, city & country promotion, travel 

passes, theme parks etc.

13. SHOPPING & DINING

Restaurants, fast food, department stores, chain 

stores, retail outlets etc.

14. MEDIA

Newspapers, magazines, books, TV & radio stations, 

networks & programmes, correspondence courses & 

encyclopaedias.

15. BUSINESS EQUIPMENT & SERVICES

Business computers & software, photocopiers, 

business equipment, fax machines, office furniture 

& stationery, employment agencies, office cleaning 

services, advertising agencies, advertising production, 

supplier and award shows.

16. SPECIAL RURAL PRODUCTS AND 

SERVICES

Fertilisers, pesticides, irrigation, seedlings, 

agro- processing equipment, plantations etc.

17. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political 

& religious messages, unions, associations, racial, 

environmental awareness, government & forces 

recruitment, state education, ethnic & disability 

awareness, sex equality etc.

Each entry can be submitted to ONE category only - 

either Direct Marketing (DM) or Interactive Media (IM), 

not both. Please note that general categories are to be 

marked as DM and IM. When entering advertisements 

for ANY sub-category (below) please indicate if it is to 

be judged as (say) DM1 or IM2 in the Entry Form.

1..  FOOD &  BEVERAGES / HEALTHCARE / 

HOUSEHOLD GOODS / TOILETRIES & COSMETICS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles and condiments, baby foods & baby 

milk, cream, butter, cheese, eggs, milk, margarine 

& spreads, chocolate, candies, chewing gums, nuts 

& dried fruit, potato crisps, snacks,  sweet & savoury 

bars, cakes, biscuits, crackers, sugar, jams, honey, 

peanut butter, syrups, breads, crispbreads, baking 

ingredients, flour, breakfast cereals, ice cream, tea, 

coffee, yoghurt & yoghurt drinks, desserts, flavoured 

milk, chocolate & malt drinks, fruit & vegetable 

juices, still & carbonated drinks, mineral waters, 

clothing detergents, dishwasher detergents, fabric 

softeners, household cleaning products, foils, air 

fresheners, insecticides, light bulbs, cling films & 

food packaging, kitchen rolls,  batteries (not car 

batteries), paints, shoe polish, varnish & wood 

protectors, adhesives, fertilizers, make-up, skin & 

nail care products, perfumes, hairsprays, gels, eau 

de toilette & aftershaves, deodorants & body sprays, 

shampoos & conditioners, mousse, hair dyes, soaps, 

shower & bath products, hair curlers, sun block & 

tanning products, hairdryers, wigs, hair straighteners, 

hairbrushes, combs, toothpastes, toothbrushes, 

tampons & sanitary towels, mouthwashes, toilet 

paper, tissues, diapers, razors & shaving products, 

hair removal products, OTC medicines & tablets, 

vitamins & herbal remedies, diet supplements & 

products, insect repellants, adhesive plasters, skin 

remedies, anti-hair loss lotions, condoms, pregnancy 

tests, other pharmaceutical products.

2.  CONSUMER DURABLES / HOME DECOR / 

LEISURE / AUTOMOTIVE & ACCESSORIES

House & garden furniture, washing machines, dryers, 

dishwashers, refrigerators, freezers, cookers, ovens, 

kitchen utensils, appliances & crockery, glassware, 

bed & table linen, baths, bath fittings, showers & 

toilets, home decorating & building products, wall & 

floor coverings, windows & doors, heaters, lamps, 

air conditioners,  clocks, home security products, 

smoke detectors, tools, garden tools, machinery & 

products, televisions, video players, blank audio & 

video tapes, records, CDs, cassettes, film, DVDs, 

cameras, binoculars, video cameras, hi-fi, personal 

stereos, CD players & minidiscs, MP3 players, home 

computers, DVD players, personal phone equipment 

incl. mobile phones & pagers, automobiles, two- 

wheelers and automotive products including jeeps 

and 4-wheel drives, pick-up trucks, vans, lorries, 

tyres, motorbikes, spare parts, accessories incl. in-car 

hi-fi, petrol stations, petrol, oil, breakdown & servicing 

companies, car dealers and car finance & leasing.

3. RETAIL/CLOTHING, FOOTWEAR & 

ACCESSORIES

Textiles, day, evening & nightwear, underwear, tights 

& stockings, footwear, sportswear, clothing fabrics & 

sewing materials, jewellery, watches, belts, luggage, 

handbags, spectacle frames, fashion & designer 

sunglasses & restaurants, fast food, department 

stores, chain stores, retail outlets etc.

4. CORPORATE & INSTITUTIONAL SERVICES / 

FINANCIAL SERVICES / INDUSTRIAL 

PRODUCTS & SERVICES

Banks, building societies, credit cards, current & 

savings accounts, mortgages & loans, investments, 

consulting, personal, health & building insurance, car 

insurance, pension & retirement plans, real estate 

investments, core products, buildings development 

& road construction, courier services, capital goods, 

industrial projects, components & ancillaries, 

infrastructure projects etc.

5. BUSINESS PRODUCTS & MARKETING OF 

SERVICES / MEDIA / TRAVEL & HOSPITALITY

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, city 

& country promotion, hotels, resorts, car hire, travel 

passes, theme parks, newspapers, magazines, books, 

TV & radio stations, networks & programmes, office 

cleaning services, encyclopaedias & correspondence 

courses, fax machines, business computers & 

software, office furniture & stationery, photocopiers,   

business equipment, employment agencies etc.

6. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political

& religious messages, unions, associations, state 

education, environmental awareness, government 

& forces recruitment, racial, sex equality, ethnic & 

disability awareness etc.

JUDGING

There will be four jury chairmen in all. Separate 

juries will judge Press, Television, Radio and Outdoor/ 

Ambient. Direct Marketing entries will be judged 

by Press Jury & Interactive by Television Jury. The 

relevant jury will shortlist entries based on an open 

platform where they will debate and deliberate upon 

the entries and then finally arrive at their decisions. 

At all voting stages, a jury member is prevented 

from voting for any entry submitted by his / her 

agency. The decision of the Juries in all matters 

relating to the awarding of prizes will be final 

and binding.

AWARDS

The Awards to be given are: Gold, Silver and Bronze 

in each category to entries judged to be deserving 

of this honour. These awards and certificates will 

be given to the agencies. Finalists will receive a 

certificate only. Each jury will pick a Grand Prix from 

among the Gold winners.

Advertiser Of The Year Award: The Advertiser with 

the maximum number of points will be presented 

with the Advertiser Of The Year Award. The Points 

System is as follows: Grand Prix-10 Points, Gold-7 

Points, Silver-5 Points, Bronze-3 Points and Finalist 

Position-1 Point (in case of a draw, the Advertiser 

with most golds will be awarded the Advertiser Of 

The Year  Award). 

In addition, in exceptional cases, the jury at its 

discretion may select any entry for a special award 

for a craft element (e.g.- Art Direction,  

Copy-Writing, Photography, Casting, etc.). The 

Special Craft Award may be a Gold, Silver, Bronze 

or a shortlist certificate.

ENTRY DEADLINE: 

THURSDAY, 22nd FEB, 2007, 5:00 pm

All materials, documentation and payment must be 

received at the AAAI office no later than this date.

ENTRY REQUIREMENTS

Only one party may enter an advertisement and this 

should be agreed in advance between the parties 

concerned. In the event that two different entrants 

submit the same entry, only the first entry received 

by AAAI will be considered. 

MATERIAL REQUIREMENTS

PRESS – One digital image of each entry strictly in 

the following format: Jpeg, 300dpi, RGB, Size: The 

longest side must not exceed 762mm. Digital images 

must be supplied on PC compatible CD-ROM. 

Please name all images with the title of the entry. 

The pull must be included with Entry Form pasted on 

the reverse side. (Important: Please ensure all 

pulls are mounted).

TELEVISION – Beta Format. Separate Beta for 

each category. In case of multiple entries in a 

category, leave 10 sec gap between each spot.

RADIO – CDs in MP3 format. Separate CD for each 

category. In case of multiple entries in a category, 

leave 5 sec gap between each spot. 

OUTDOOR / AMBIENT – One digital image of 

each entry strictly in the following format: Jpeg, 

300dpi, RGB, Size: The longest side must not 

exceed 762mm. Digital images must be supplied 

on PC compatible CD - ROM. Please name all 

images with the title of the entry. (Important: Please 

ensure all pulls are mounted and sent with Entry 

Forms pasted at the back). A 4 x 6 postcard size 

picture of the actual location where the creative 

was put up should be pasted on a seperate board 

and sent along with entry. To make the idea come 

alive, you are allowed to send videos in MPEG 

format. (Not compulsory.)

DIRECT MARKETING – Actual samples (1 no.) 

of the direct mail entry along with a mounted 

Presentation Board. If your entry is an activity, one 

copy of high colour resolution photographs of the 

event, each mounted on black lightweight card is 

acceptable. If you are entering Direct Response TV, 

please provide MPEG in a CD-ROM. Also include 

1 copy of the written synopsis with each entry, 

mounted on black lightweight card. This will help 

bring the idea alive.

INTERACTIVE – Enter the URL in the Entry Form.

FEES

The entry fee of Rs.950 is applicable for each 

piece of creative work entered. This fee is payable 

by demand draft only to: Advertising Agencies 

Association of India (AAAI).

PAYMENT

All payments must be accompanied by a statement / 

list mentioning the number of entries, payment made 

for each, and finally the total. Entries with no / 

inadequate payment will not be accepted. There 

shall be no refunds for any reason.

MATERIAL & DOCUMENTS  

• Entries Payment Page

• Demand Draft

• Entry Forms

• Actual mounted art pulls

• PC Compatible CD-ROMs containing a digital image 

of each entry.

To be sent by courier to:

Advertising Agencies Association of India (AAAI), 35, 

Maker Tower "F", Cuffe Parade, Mumbai 400 005, India. 

Tel: +91-22-2218 2164 / 2218 7609

Fax: +91-22-2218 9590

E-mail: aaai@vsnl.com

Website: www.goafest.com

Category Name ______________________________________________ Category Number _______________________________________________________________

(P) Print     (T) Television    (O) Outdoor / Ambient    (R ) Radio    (DM) Direct Marketing    (IM) Interactive Media

INFORMATION ABOUT THE ENTRANT

Brand _______________________________________________  Caption/Title ______________________________________________________________________________

URL (In case of Interactive Media) ____________________________________________________________________________________________________________________

Client (Person) Name ______________________________________________________________ Designation _____________________________________________________

Client Phone ___________________ Fax ___________________ Mobile ________________________  E-mail ______________________________________________________

Client Company Name ____________________________________________________________________________________________________________________________

Client Company Address __________________________________________________________________________________________________________________________

INFORMATION ABOUT THE RELEASE

Date and Publication/Channel of First Release (only ads first released in 2006 are eligible) _______________________________________________________________________________

Subsequent release on ____________________________________________________________ in _____________________________________________________________

INFORMATION ABOUT THE AGENCY/ENTRANT

Names of contributors (Not more than 6 names.)

1. _______________________________________________________________ 2. ________________________________________________________________________

3. _______________________________________________________________ 4. ________________________________________________________________________

5. _______________________________________________________________ 6. ________________________________________________________________________

SELF CERTIFICATION: On behalf of the entrant, I declare that I am authorized to sign this certificate by my company and I have read and understood the rules, purpose and procedures of GOAFEST 2007 awards 

as given in this brochure. I am aware that in case of any of the above information as well as any part of this self certification being found untrue or unsatisfactory by the judges at the verification / final stage, this entry 

will automatically stand disqualified without assigning any reason / notice / consultation. In such a case, I affirm we shall abide by such a decision. I certify that the creative work being entered herewith was originally 

created by us and the client considers us, and no one else, as being creators of the work being entered. The work was released for the first time in the year 2006. It was produced based on a brief given by a client 

of ours whose details are as above. The release was a part of the advertising activity requisitioned by the client. The client has paid for its development as well as its release against the bills raised by us. Consolidated 

DD for entry fee @ Rs. 950/- per entry/per piece is enclosed. 

Agency (Entrant) ________________________________________________________________________________________________________________________________

Address _____________________________________________________________________________________________________________________________________

Person's Name ________________________________________________________________________________________________________________________________

Designation _______________________________________________ Signature _______________________________ Date _________________________________________

Office Phone Numbers ________________________ Fax ____________ Mobile ___________________ E-mail _______________________________________________________

*AAAI takes no responsibility for returning the entries and will be free to utilise the material in any manner that it deems fit. The decision of the Association in all matters will be final and binding. 
Please read 'Call For Entries' brochure carefully before sending entries. Send entries to: Advertising Agencies Association of India (AAAI), 35, Maker Tower "F", Cuffe Parade, Mumbai 400 
005.India. Tel: +91-22-2218 2164 / 2218 7609 Fax: +91-22-2218 9590 E-mail: aaai@vsnl.com Website: www.goafest.com

ELIGIBILITY

1. Entry is open for all advertising agencies only 

throughout India engaged in creating advertising or 

other communication for products, services or causes.

2. Entries cannot be made without the prior 

permission of the advertiser / owner of the rights 

of the advertisement.

3. All Press entries must be designed for publication 

in newspapers and / or magazines.

4. All entries must have been made within the 

context of a normal paying contract with a client, 

except in the charities and public services 

categories. AAAI reserves the right to request a 

full media schedule from each entrant company 

to verify the authenticity of the ad(s) in the event 

that entry is shortlisted or a winner.

5. All entries must have been published or displayed 

for the first time between 1st January 2006 and 31st 

December 2006.

6. Each entry should be accompanied by an Entry 

Form (sample enclosed) which can also be 

downloaded from the site www.goafest.com



Please note that general categories are to be marked 

as Press (P), Television (T), Radio (R) & Outdoor / 

Ambient (O). When entering advertisements for any 

sub-category, please indicate if it is to be judged 

Press as P1 or Television as T1 etc., in the Entry 

Form. (Please note all Ambient work should be 

clubbed under the Outdoor category.) 

1. FOOD INCLUDING SEASONINGS / 

CONFECTIONERY /SNACKS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles & condiments, chocolates, candies, 

chewing gums, potato crisps, snacks, nuts & dried 

fruit, sweet & savoury bars, cakes, biscuits, jams, 

crackers, sugar, honey, peanut butter, syrups, 

flour, crispbreads, breads, baking ingredients, 

breakfast cereals etc.

2. BEVERAGES / DAIRY PRODUCTS

Yoghurt & yoghurt drinks, desserts, ice cream, 

coffee, tea, flavoured milk, chocolate & malt drinks, 

still & mineral waters, carbonated drinks, fruit & 

vegetable juices, baby foods & baby milk, cream, 

butter, cheese, eggs, milk, margarine & spreads etc.

3. PERSONAL CONSUMABLE HOUSEHOLD 

GOODS

Clothing detergents, fabric softeners, dishwasher 

detergents, household cleaning products, foils, air 

fresheners, insecticides, paint, cling films & food 

packaging, kitchen rolls, light bulbs, batteries (not 

car batteries), varnish & wood protectors, shoe 

polish, adhesives etc.

4. HOUSEHOLD DURABLES

House & garden furniture, dryers, dishwashers, 

lamps, refrigerators, freezers, cookers, washing 

machines, ovens, kitchen utensils, appliances & 

crockery, glassware, bed & table linen, baths, 

bath fittings, showers & toilets, home decorating 

& building products, wall & floor coverings, doors 

& windows, heaters, air conditioners, clocks, 

home security products, smoke detectors, tools, 

garden tools, machinery & products.

5. HOME ELECTRONICS & ENTERTAINMENT 

Televisions, video players, blank audio & video 

tapes, CDs, records, cassettes, DVDs, cameras, 

binoculars, video, film, cameras,  hi-fi, personal 

stereos, home computers, CD players & minidiscs, 

MP3 players, iPods,  DVD players, personal phone 

equipment incl. mobile phones & pagers.

6. PERSONAL TOILETRIES, COSMETICS & 

PERFUMES

Make-up, skin & nail care products, perfumes, eau 

de toilette & aftershaves, gels, deodorants & body 

sprays, shampoos & conditioners, hairsprays, hair 

dyes, mousse, soaps, shower & bath products, sun 

block & tanning products, hairdryers, wigs, hair 

curlers, hair straighteners, hairbrushes, combs, 

toothpastes, toothbrushes, toilet paper, tampons 

& sanitary towels, mouthwashes, tissues, diapers, 

razors & shaving products, hair removal products. 

7. MEDICINES & OTC PRODUCTS

OTC medicines & tablets, vitamins & herbal 

remedies, diet supplements & products, insect 

repellants, condoms, skin remedies, adhesive 

plasters, pregnancy tests, anti-hair loss lotions,  

other pharmaceutical products.

8. TEXTILES, READYMADES, SHOES, 

WATCHES, JEWELLERY AND ACCESSORIES

Day, evening & nightwear, underwear, tights & 

stockings, footwear, sportswear, clothing fabrics 

& sewing materials, jewellery, watches, luggage, 

belts, handbags, fashion & designer sunglasses 

& spectacle frames.

9. AUTOMOBILES, TWO-WHEELERS AND 

AUTOMOTIVE PRODUCTS

Including jeeps and 4-wheel drives, pick-up trucks, 

vans, lorries, accessories incl. in-car hi-fi, tyres, 

motorbikes, spare parts, servicing companies, oil, 

petrol stations, petrol,  breakdown & car dealers 

and car finance & leasing.

10. CORPORATE / INSTITUTIONAL / 

INDUSTRIAL PRODUCTS & SERVICES

Building societies, consulting, buildings development 

& road construction, real estate investments, courier 

services, core products, capital goods, industrial 

projects, components and ancillaries, infrastructural 

projects, internet and internet related services, 

websites etc.

11. FINANCE / BANKING & INSURANCE

Banks, credit cards, current & savings accounts, 

health & building insurance, mortgages & loans, 

car insurance, investments,  personal, pension & 

retirement plans, etc.

12. TRAVEL, HOTELS & LEISURE

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, car 

hire, hotels, resorts, city & country promotion, travel 

passes, theme parks etc.

13. SHOPPING & DINING

Restaurants, fast food, department stores, chain 

stores, retail outlets etc.

14. MEDIA

Newspapers, magazines, books, TV & radio stations, 

networks & programmes, correspondence courses & 

encyclopaedias.

15. BUSINESS EQUIPMENT & SERVICES

Business computers & software, photocopiers, 

business equipment, fax machines, office furniture 

& stationery, employment agencies, office cleaning 

services, advertising agencies, advertising production, 

supplier and award shows.

16. SPECIAL RURAL PRODUCTS AND 

SERVICES

Fertilisers, pesticides, irrigation, seedlings, 

agro- processing equipment, plantations etc.

17. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political 

& religious messages, unions, associations, racial, 

environmental awareness, government & forces 

recruitment, state education, ethnic & disability 

awareness, sex equality etc.

Each entry can be submitted to ONE category only - 

either Direct Marketing (DM) or Interactive Media (IM), 

not both. Please note that general categories are to be 

marked as DM and IM. When entering advertisements 

for ANY sub-category (below) please indicate if it is to 

be judged as (say) DM1 or IM2 in the Entry Form.

1..  FOOD &  BEVERAGES / HEALTHCARE / 

HOUSEHOLD GOODS / TOILETRIES & COSMETICS

Meats, fish, seafood, soups, delicatessen, fruits & 

vegetables, rice, pasta, pizza, sauces, mayonnaise, 

vinegar, oils, spices, herbs, pre-cooked & prepared 

meals, pickles and condiments, baby foods & baby 

milk, cream, butter, cheese, eggs, milk, margarine 

& spreads, chocolate, candies, chewing gums, nuts 

& dried fruit, potato crisps, snacks,  sweet & savoury 

bars, cakes, biscuits, crackers, sugar, jams, honey, 

peanut butter, syrups, breads, crispbreads, baking 

ingredients, flour, breakfast cereals, ice cream, tea, 

coffee, yoghurt & yoghurt drinks, desserts, flavoured 

milk, chocolate & malt drinks, fruit & vegetable 

juices, still & carbonated drinks, mineral waters, 

clothing detergents, dishwasher detergents, fabric 

softeners, household cleaning products, foils, air 

fresheners, insecticides, light bulbs, cling films & 

food packaging, kitchen rolls,  batteries (not car 

batteries), paints, shoe polish, varnish & wood 

protectors, adhesives, fertilizers, make-up, skin & 

nail care products, perfumes, hairsprays, gels, eau 

de toilette & aftershaves, deodorants & body sprays, 

shampoos & conditioners, mousse, hair dyes, soaps, 

shower & bath products, hair curlers, sun block & 

tanning products, hairdryers, wigs, hair straighteners, 

hairbrushes, combs, toothpastes, toothbrushes, 

tampons & sanitary towels, mouthwashes, toilet 

paper, tissues, diapers, razors & shaving products, 

hair removal products, OTC medicines & tablets, 

vitamins & herbal remedies, diet supplements & 

products, insect repellants, adhesive plasters, skin 

remedies, anti-hair loss lotions, condoms, pregnancy 

tests, other pharmaceutical products.

2.  CONSUMER DURABLES / HOME DECOR / 

LEISURE / AUTOMOTIVE & ACCESSORIES

House & garden furniture, washing machines, dryers, 

dishwashers, refrigerators, freezers, cookers, ovens, 

kitchen utensils, appliances & crockery, glassware, 

bed & table linen, baths, bath fittings, showers & 

toilets, home decorating & building products, wall & 

floor coverings, windows & doors, heaters, lamps, 

air conditioners,  clocks, home security products, 

smoke detectors, tools, garden tools, machinery & 

products, televisions, video players, blank audio & 

video tapes, records, CDs, cassettes, film, DVDs, 

cameras, binoculars, video cameras, hi-fi, personal 

stereos, CD players & minidiscs, MP3 players, home 

computers, DVD players, personal phone equipment 

incl. mobile phones & pagers, automobiles, two- 

wheelers and automotive products including jeeps 

and 4-wheel drives, pick-up trucks, vans, lorries, 

tyres, motorbikes, spare parts, accessories incl. in-car 

hi-fi, petrol stations, petrol, oil, breakdown & servicing 

companies, car dealers and car finance & leasing.

3. RETAIL/CLOTHING, FOOTWEAR & 

ACCESSORIES

Textiles, day, evening & nightwear, underwear, tights 

& stockings, footwear, sportswear, clothing fabrics & 

sewing materials, jewellery, watches, belts, luggage, 

handbags, spectacle frames, fashion & designer 

sunglasses & restaurants, fast food, department 

stores, chain stores, retail outlets etc.

4. CORPORATE & INSTITUTIONAL SERVICES / 

FINANCIAL SERVICES / INDUSTRIAL 

PRODUCTS & SERVICES

Banks, building societies, credit cards, current & 

savings accounts, mortgages & loans, investments, 

consulting, personal, health & building insurance, car 

insurance, pension & retirement plans, real estate 

investments, core products, buildings development 

& road construction, courier services, capital goods, 

industrial projects, components & ancillaries, 

infrastructure projects etc.

5. BUSINESS PRODUCTS & MARKETING OF 

SERVICES / MEDIA / TRAVEL & HOSPITALITY

Airlines, train & bus companies, ferry & cruise lines, 

travel agencies, package tours, tourist boards, city 

& country promotion, hotels, resorts, car hire, travel 

passes, theme parks, newspapers, magazines, books, 

TV & radio stations, networks & programmes, office 

cleaning services, encyclopaedias & correspondence 

courses, fax machines, business computers & 

software, office furniture & stationery, photocopiers,   

business equipment, employment agencies etc.

6. PUBLIC SERVICE AND POLITICAL 

ADVERTISING

Anti-smoking, anti-drugs, anti-drink-driving, road 

safety, health, hygiene, AIDS awareness, political

& religious messages, unions, associations, state 

education, environmental awareness, government 

& forces recruitment, racial, sex equality, ethnic & 

disability awareness etc.

JUDGING

There will be four jury chairmen in all. Separate 

juries will judge Press, Television, Radio and Outdoor/ 

Ambient. Direct Marketing entries will be judged 

by Press Jury & Interactive by Television Jury. The 

relevant jury will shortlist entries based on an open 

platform where they will debate and deliberate upon 

the entries and then finally arrive at their decisions. 

At all voting stages, a jury member is prevented 

from voting for any entry submitted by his / her 

agency. The decision of the Juries in all matters 

relating to the awarding of prizes will be final 

and binding.

AWARDS

The Awards to be given are: Gold, Silver and Bronze 

in each category to entries judged to be deserving 

of this honour. These awards and certificates will 

be given to the agencies. Finalists will receive a 

certificate only. Each jury will pick a Grand Prix from 

among the Gold winners.

Advertiser Of The Year Award: The Advertiser with 

the maximum number of points will be presented 

with the Advertiser Of The Year Award. The Points 

System is as follows: Grand Prix-10 Points, Gold-7 

Points, Silver-5 Points, Bronze-3 Points and Finalist 

Position-1 Point (in case of a draw, the Advertiser 

with most golds will be awarded the Advertiser Of 

The Year  Award). 

In addition, in exceptional cases, the jury at its 

discretion may select any entry for a special award 

for a craft element (e.g.- Art Direction,  

Copy-Writing, Photography, Casting, etc.). The 

Special Craft Award may be a Gold, Silver, Bronze 

or a shortlist certificate.

ENTRY DEADLINE: 

THURSDAY, 22nd FEB, 2007, 5:00 pm

All materials, documentation and payment must be 

received at the AAAI office no later than this date.

ENTRY REQUIREMENTS

Only one party may enter an advertisement and this 

should be agreed in advance between the parties 

concerned. In the event that two different entrants 

submit the same entry, only the first entry received 

by AAAI will be considered. 

MATERIAL REQUIREMENTS

PRESS – One digital image of each entry strictly in 

the following format: Jpeg, 300dpi, RGB, Size: The 

longest side must not exceed 762mm. Digital images 

must be supplied on PC compatible CD-ROM. 

Please name all images with the title of the entry. 

The pull must be included with Entry Form pasted on 

the reverse side. (Important: Please ensure all 

pulls are mounted).

TELEVISION – Beta Format. Separate Beta for 

each category. In case of multiple entries in a 

category, leave 10 sec gap between each spot.

RADIO – CDs in MP3 format. Separate CD for each 

category. In case of multiple entries in a category, 

leave 5 sec gap between each spot. 

OUTDOOR / AMBIENT – One digital image of 

each entry strictly in the following format: Jpeg, 

300dpi, RGB, Size: The longest side must not 

exceed 762mm. Digital images must be supplied 

on PC compatible CD - ROM. Please name all 

images with the title of the entry. (Important: Please 

ensure all pulls are mounted and sent with Entry 

Forms pasted at the back). A 4 x 6 postcard size 

picture of the actual location where the creative 

was put up should be pasted on a seperate board 

and sent along with entry. To make the idea come 

alive, you are allowed to send videos in MPEG 

format. (Not compulsory.)

DIRECT MARKETING – Actual samples (1 no.) 

of the direct mail entry along with a mounted 

Presentation Board. If your entry is an activity, one 

copy of high colour resolution photographs of the 

event, each mounted on black lightweight card is 

acceptable. If you are entering Direct Response TV, 

please provide MPEG in a CD-ROM. Also include 

1 copy of the written synopsis with each entry, 

mounted on black lightweight card. This will help 

bring the idea alive.

INTERACTIVE – Enter the URL in the Entry Form.

FEES

The entry fee of Rs.950 is applicable for each 

piece of creative work entered. This fee is payable 

by demand draft only to: Advertising Agencies 

Association of India (AAAI).

PAYMENT

All payments must be accompanied by a statement / 

list mentioning the number of entries, payment made 

for each, and finally the total. Entries with no / 

inadequate payment will not be accepted. There 

shall be no refunds for any reason.

MATERIAL & DOCUMENTS  

• Entries Payment Page

• Demand Draft

• Entry Forms

• Actual mounted art pulls

• PC Compatible CD-ROMs containing a digital image 

of each entry.

To be sent by courier to:

Advertising Agencies Association of India (AAAI), 35, 

Maker Tower "F", Cuffe Parade, Mumbai 400 005, India. 

Tel: +91-22-2218 2164 / 2218 7609

Fax: +91-22-2218 9590

E-mail: aaai@vsnl.com

Website: www.goafest.com

Category Name ______________________________________________ Category Number _______________________________________________________________

(P) Print     (T) Television    (O) Outdoor / Ambient    (R ) Radio    (DM) Direct Marketing    (IM) Interactive Media

INFORMATION ABOUT THE ENTRANT

Brand _______________________________________________  Caption/Title ______________________________________________________________________________

URL (In case of Interactive Media) ____________________________________________________________________________________________________________________

Client (Person) Name ______________________________________________________________ Designation _____________________________________________________

Client Phone ___________________ Fax ___________________ Mobile ________________________  E-mail ______________________________________________________

Client Company Name ____________________________________________________________________________________________________________________________

Client Company Address __________________________________________________________________________________________________________________________

INFORMATION ABOUT THE RELEASE

Date and Publication/Channel of First Release (only ads first released in 2006 are eligible) _______________________________________________________________________________

Subsequent release on ____________________________________________________________ in _____________________________________________________________

INFORMATION ABOUT THE AGENCY/ENTRANT

Names of contributors (Not more than 6 names.)

1. _______________________________________________________________ 2. ________________________________________________________________________

3. _______________________________________________________________ 4. ________________________________________________________________________

5. _______________________________________________________________ 6. ________________________________________________________________________

SELF CERTIFICATION: On behalf of the entrant, I declare that I am authorized to sign this certificate by my company and I have read and understood the rules, purpose and procedures of GOAFEST 2007 awards 

as given in this brochure. I am aware that in case of any of the above information as well as any part of this self certification being found untrue or unsatisfactory by the judges at the verification / final stage, this entry 

will automatically stand disqualified without assigning any reason / notice / consultation. In such a case, I affirm we shall abide by such a decision. I certify that the creative work being entered herewith was originally 

created by us and the client considers us, and no one else, as being creators of the work being entered. The work was released for the first time in the year 2006. It was produced based on a brief given by a client 

of ours whose details are as above. The release was a part of the advertising activity requisitioned by the client. The client has paid for its development as well as its release against the bills raised by us. Consolidated 

DD for entry fee @ Rs. 950/- per entry/per piece is enclosed. 

Agency (Entrant) ________________________________________________________________________________________________________________________________

Address _____________________________________________________________________________________________________________________________________

Person's Name ________________________________________________________________________________________________________________________________

Designation _______________________________________________ Signature _______________________________ Date _________________________________________

Office Phone Numbers ________________________ Fax ____________ Mobile ___________________ E-mail _______________________________________________________

*AAAI takes no responsibility for returning the entries and will be free to utilise the material in any manner that it deems fit. The decision of the Association in all matters will be final and binding. 
Please read 'Call For Entries' brochure carefully before sending entries. Send entries to: Advertising Agencies Association of India (AAAI), 35, Maker Tower "F", Cuffe Parade, Mumbai 400 
005.India. Tel: +91-22-2218 2164 / 2218 7609 Fax: +91-22-2218 9590 E-mail: aaai@vsnl.com Website: www.goafest.com

ELIGIBILITY

1. Entry is open for all advertising agencies only 

throughout India engaged in creating advertising or 

other communication for products, services or causes.

2. Entries cannot be made without the prior 

permission of the advertiser / owner of the rights 

of the advertisement.

3. All Press entries must be designed for publication 

in newspapers and / or magazines.

4. All entries must have been made within the 

context of a normal paying contract with a client, 

except in the charities and public services 

categories. AAAI reserves the right to request a 

full media schedule from each entrant company 

to verify the authenticity of the ad(s) in the event 

that entry is shortlisted or a winner.

5. All entries must have been published or displayed 

for the first time between 1st January 2006 and 31st 

December 2006.

6. Each entry should be accompanied by an Entry 

Form (sample enclosed) which can also be 

downloaded from the site www.goafest.com


