
Choose Type of Entry: _____________________________________________________ Category Selected __________________________________________________________

Entrant Company Name: ___________________________________________________ Title of Entry ______________________________________________________________

Advertiser/Client  ________________________________________________________ Product or Service.__________________________________________________________

Date of 1st implementation

Names of people who had a significant input in the work submitted:

   Name Company Position

Person 1 ________________________________________________   ________________________________________   _________________________________________

Person 2 ________________________________________________   ________________________________________   _________________________________________

Person 3 ________________________________________________   ________________________________________   _________________________________________

Person 4 ________________________________________________   ________________________________________   _________________________________________

Person 5 ________________________________________________   ________________________________________   _________________________________________

Person 6 ________________________________________________   ________________________________________   _________________________________________

Person 7 ________________________________________________   ________________________________________   _________________________________________

Person 8 ________________________________________________   ________________________________________   _________________________________________

Special Credits

Person to contact in case of a problem during judging:

Name ______________________________________________________________  Tel/Mobile Number __________________________________________________________

Email Address _________________________________________________________ Title/Position of Contact._______________________________________________________

In brief, please answer the following questions on a seperate sheet:

Describe the brief from the client ___________________________________________________________________________________________________________________

Describe your solution to the brief __________________________________________________________________________________________________________________

Describe the results in as much detail as possible (ideally response rates and return on investment but at least some client appreciation of the outcome) _____________________________________

*AAAI takes no responsibility for returning the entries and will be free to utilise the material in any manner that it deems fit. The decision of the Association in all matters will be 
final and binding. Please read 'Call For Entries' brochure carefully before sending entries. Send entries to: Advertising Agencies Association of India (AAAI), 35, Maker Tower "F", 
Cuffe Parade, Mumbai 400005 India.Tel: +91-22-2218 2164 / 2218 7609 Fax: +91-22-2218 9590 Email: aaai@vsnl.com Website: www.goafest.com

ENTRY DEADLINE: THURSDAY, 22nd FEB, 2007, 5:00 pm. 

All materials, documentation and payment must be 

received in the AAAI office no later than the 

above-mentioned date. 

Entry Requirements

1. Only one party may submit an entry and this is to 

be agreed in advance between the parties concerned. 

In the event that two different entrants submit the 

same entry, only the first entry will be accepted. 

2. All entries must relate either to one advertisement 

or campaign. Entries relating to more than one 

advertisement / campaign (even if promoting the same 

product) must be entered individually and paid for as 

separate entries.

3. A media solution may be entered into no more 

than three categories, e.g. one Use of Media 

category and two Specialist categories, etc.

However, in this case, you must supply a separate 

Entry Form and a set of material for each entry and 

also pay for each entry. 

4. The AAAI will endeavour to move entries to 

more appropriate categories if necessary before 

the Festival begins. However, the jury will not be 

allowed to move entries between categories during 

the judging.

MATERIAL REQUIREMENTS 

• All payments must be accompanied by a 

statement/list mentioning the number of entries, 

payment made for each, and finally the total.

Entries with no / inadequate payment will not 

be accepted. There shall be no refunds for 

any reason.

• A completed GOAFEST Media Awards Entry Form 

for each entry. Only the information contained in the 

forms will be reproduced in any printed material or 

if your entry is short-listed or a winner. It is very 

important that this information is full and correct. 

Please carefully check and re-check the credits you 

have entered. If you are short-listed or a winner, these 

credits will be published on our website exactly as you 

have typed them here. 

• Along with the Entry Form you will be required to 

answer the following questions on a seperate sheet:

1. A) Describe the communication goal(s) for this 

media entry (50 words maximum). 

1. B) Innovative Media Strategy (100 words 

maximum).

Show how your innovative media strategy represents 

a new, consumer insights based approach, gaining 

extra receptivity for the brand's message and 

strengthening the brand's connections with consumers.

2. Engaging Creativity (75 words maximum).

Show how the media and the message work together 

to enhance the overall impact of the effort and 

engage the consumer.

3. Encompassing the Audience (75 words maximum). 

Show how the media idea travelled across and 

leveraged the most appropriate touch points and 

encompassed the target audience.

4. Effectiveness (50 words maximum).

Show how the effort maximised the value of the 

investment and generated marketplace results.

You may prefer to prepare this written submission 

before completing the Entry Form. Please ensure 

that you adhere to the word limit specified for each 

question. Failure to do so may result in 

disqualification. You should submit your answers as 

continuous text, without bullets, symbols or colour, 

as it will be copied into a uniform format for 

presentation to the jury. Please ensure you do not 

refer to the name of your agency or any contributing 

creative companies or people within this submission.

You must also submit this written part of your 

submission on a PC compatible CD-ROM, with your 

digital Presentation Board.

Material to illustrate your submission: 

Presentation Board in Digital Form and Hard Copy:

For all entries, you must supply a Presentation Board 

in both digital and hard copy formats.

• You must send this as a Jpeg, 300 dpi, RGB with 

the longest side measuring approximately 420mm. 

This presentation board will be a summary of your 

entry and MUST be contained on one page. This 

presentation should contain some key visuals and a 

simple, clear summary in English of the written part 

of your entry (see Entry Form). There should be no 

more than 100 words in total on this presentation 

board. To guide you, we have provided some tips 

for preparing this presentation, and some examples 

of typical presentations on our website 

www.goafest.com. Please ensure that the 

Presentation Board focuses on the key visuals of 

your entry and only on the key points of your 

explanation. You must not refer to the name of your 

agency or any contributing creative companies on 

this Presentation Board.

These images will be viewed in interactive kiosks in 

GOAFEST to give delegates the opportunity to study, 

appreciate and learn from the entries. 

• You must also send an A2 sized print out / hard copy 

of your Presentation Board, (Approximately 40 x 60cms) 

SUPPORTING MATERIALS

In addition, you should supply relevant support 

material, depending on the type of entry you are 

submitting. You must supply at least the material 

relating to the media category you are entering

as follows:

• For Best Use of Television / Cinema, please 

supply 1 MPEG of the spot(s) (only if not featured 

in the explanatory video clip). Please see below 

for accepted formats. 

• For Best Use of Magazines / Best Use of 

Newspapers, please supply actual magazines or 

newspapers containing the ad(s).

• For Best Use of Outdoor, please supply proof(s) 

of the ad(s) or photo(s) of the ad(s) in-situ. No larger 

than 64 x 48 cms. 

• For Best Use of Radio, please supply a CD-ROM 

containing your radio spot as an MP3 file in English 

or with an English transcript attached. 

• For Special Events / Stunts, please supply 

photographs of the events or stunts. 

• For Best Use of Internet, please supply the 

appropriate URL(s), which needs to be accessible 

by 22nd Feb 2007 and throughout the festival. 

• For Best Use of Mixed Media and Specialist 

categories, you should supply any of the above 

as appropriate.

You may also supply limited additional supporting 

material if appropriate. Please make sure that any 

material provided can be easily understood and

shown to the jury. Entries that are not in English 

should be translated or accompanied by a full 

translation. It will be in your own interests to explain 

or translate any specific word play or local, social, 

cultural or political references and nuances. 

MATERIAL & SAMPLE FORMATS

All materials must be supplied in the following formats:

Video: Preferably as MPEG on a DVD or PC 

compatible CD-Rom. Alternatively on a Beta SP Pal 

tape. Please note that any videotape supplied will be 

encoded by the Festival and shown to the jury as a 

digital file. Do not send TV or cinema ads as support 

material if they are also contained within your 

Audio-Visual Presentation (see below). 

Print / Outdoor: Send Jpegs, 300 dpi RGB, with 

longest side 420mm on a CD-Rom. May also be 

supplied as hard copy original publication, proofs or 

photos which should not be larger than 64 x 48cms.

Radio or Audio files: In MP3 files Bit-rate 64 kbps, 

Compression ratio 22:1. Audio cassettes cannot 

be accepted.

Display materials: Send actual packaging piece or 

display if reasonably sized. If this is not possible or 

practical, please supply photographs.

Audio-Visual Presentation of your Entry: For all 

entries, we strongly recommend that you prepare an 

Audio-Visual Presentation or "video clip" to support 

your entry. Along with the written submission, this 

presentation will be used for jury deliberations. Our 

experience shows that juries find this the easiest 

way to understand and judge entries. Ideally, please 

supply 2 versions of your presentation as follows:

1) Long version: 2-5 minutes long.

This explanatory clip will be viewed by the jury during 

voting and deliberations and would be used if your 

entry is a winner in post-Festival promotions. This 

presentation should contain some key visuals - video, 

still images or any other appropriate footage to best 

explain the campaign with a simple, clear commentary 

in English, summarizing your entry.

2) Short version: 45-60 seconds

Additionally, you may supply a shortened / edited 

version of 45-60 seconds, which would be shown at 

the awards ceremony in the event that the entry is a 

winner. This should also contain some key visuals and 

a simple clear commentary in English summarizing 

the entry. Please supply your audio-visual material as 

preferably an MPEG2 file on a DVD or PC compatible 

CD-Rom. If you cannot supply a digital file, please 

send a Betacam SP PAL 625 tape. Please note 

that any videotape supplied will be encoded by the 

Festival and shown to the jury as a digital file. 

ENCODING STANDARDS

For submission to GOAFEST Media Awards 2007 

please encode a high quality video as MPEG 

Program Stream. The specifications below should 

provide highest quality at the lowest file size.

MPEG Program Stream

Video Source should be kept as its Source Aspect 

Ratio and Tagged in the Header

MPEG 4:2:0 Program Stream

Enable the Compatible check box if using 

Telestream as the Encoder

Video Bit Rate 7500kb/s

GOP 1 B frames Between Reference

2 P frames in Gop 

Audio MPEG layer 2 384 kbps

The resulting MPEG file should have Audio and 

Video in one file. 

FEES

The entry fee of Rs. 950 is applicable for each 

piece of work entered. This fee is payable by

demand draft only to: Advertising Agencies 

Association of India (AAAI). 

The AAAI cannot accept any responsibility for 

entries lost in transit. Please fully cover all courier 

and mailing costs in advance, up to and including 

arrival at the AAAI Office. 

MATERIAL & DOCUMENTS

The following material and documents:

• GOAFEST Media Awards Entries Statement Page 

• GOAFEST Media Awards Entry Form 

• Hard copy / print out of your Presentation Board 

• PC compatible CD containing a digital file of your 

Presentation board with written submission (see 

entry form).

• Supporting Materials 

1) 2-5 minute Video clip (if supplied) 

2) 45-60 second Video clip (if supplied) 

3) The above, along with demand draft payable to 

AAAI should be sent by courier or registered mail to:

GOAFEST Media Awards 2007, Advertising Agencies 

Association of India, 35, Maker Tower "F", Cuffe 

Parade, Mumbai 400005, India.

Tel: 91-22-22182164 / 22187609 

Fax: 91-22-22189590. Email: aaai@vsnl.com 

It is in your interest to confirm safe delivery of your 

entry. Please follow all the above instructions 

carefully. All entries submitted will become the 

property of the AAAI.

MISCELLANEOUS

Each entrant accepts full responsibility for the quality 

of entries and discharges the AAAI from any 

responsibility in respect of third parties.The decisions 

of the AAAI in all matters relating to GOAFEST shall 

be final and binding. 

GOAFEST Media Awards: Media Agency of the Year

Eligibility

All media entries from an agency will be included in the 

media agency of the year calculations, regardless of 

the entrant company. Only the information submitted 

on the original entry forms will be considered for 

these calculations.

POINTS SYSTEM

Points are awarded as: 1 point for shortlist, 3 points 

for a Bronze Media Award, 5 points for a Silver Media 

Award, 7 points for a Gold Media Award. If an entry 

has been short-listed, and then goes on to win an 

award, the shortlist points no longer count. The 

maximum points for short-listed entries are 10 points. 

If a short-listed or winning entry has been credited to 

more than one agency, the points will be shared 

equally between the agencies. If the same entry is 

entered in more than one category and gets short- 

listed / wins more than one award, only the award with 

the higher points will be considered. In the case of a 

tie in points, the agency with the higher number and 

rank of Media Awards will be considered a winner.



Choose Type of Entry: _____________________________________________________ Category Selected __________________________________________________________

Entrant Company Name: ___________________________________________________ Title of Entry ______________________________________________________________

Advertiser/Client  ________________________________________________________ Product or Service.__________________________________________________________

Date of 1st implementation

Names of people who had a significant input in the work submitted:

   Name Company Position

Person 1 ________________________________________________   ________________________________________   _________________________________________

Person 2 ________________________________________________   ________________________________________   _________________________________________

Person 3 ________________________________________________   ________________________________________   _________________________________________

Person 4 ________________________________________________   ________________________________________   _________________________________________

Person 5 ________________________________________________   ________________________________________   _________________________________________

Person 6 ________________________________________________   ________________________________________   _________________________________________

Person 7 ________________________________________________   ________________________________________   _________________________________________

Person 8 ________________________________________________   ________________________________________   _________________________________________

Special Credits

Person to contact in case of a problem during judging:

Name ______________________________________________________________  Tel/Mobile Number __________________________________________________________

Email Address _________________________________________________________ Title/Position of Contact._______________________________________________________

In brief, please answer the following questions on a seperate sheet:

Describe the brief from the client ___________________________________________________________________________________________________________________

Describe your solution to the brief __________________________________________________________________________________________________________________

Describe the results in as much detail as possible (ideally response rates and return on investment but at least some client appreciation of the outcome) _____________________________________

*AAAI takes no responsibility for returning the entries and will be free to utilise the material in any manner that it deems fit. The decision of the Association in all matters will be 
final and binding. Please read 'Call For Entries' brochure carefully before sending entries. Send entries to: Advertising Agencies Association of India (AAAI), 35, Maker Tower "F", 
Cuffe Parade, Mumbai 400005 India.Tel: +91-22-2218 2164 / 2218 7609 Fax: +91-22-2218 9590 Email: aaai@vsnl.com Website: www.goafest.com

ENTRY DEADLINE: THURSDAY, 22nd FEB, 2007, 5:00 pm. 

All materials, documentation and payment must be 

received in the AAAI office no later than the 

above-mentioned date. 

Entry Requirements

1. Only one party may submit an entry and this is to 

be agreed in advance between the parties concerned. 

In the event that two different entrants submit the 

same entry, only the first entry will be accepted. 

2. All entries must relate either to one advertisement 

or campaign. Entries relating to more than one 

advertisement / campaign (even if promoting the same 

product) must be entered individually and paid for as 

separate entries.

3. A media solution may be entered into no more 

than three categories, e.g. one Use of Media 

category and two Specialist categories, etc.

However, in this case, you must supply a separate 

Entry Form and a set of material for each entry and 

also pay for each entry. 

4. The AAAI will endeavour to move entries to 

more appropriate categories if necessary before 

the Festival begins. However, the jury will not be 

allowed to move entries between categories during 

the judging.

MATERIAL REQUIREMENTS 

• All payments must be accompanied by a 

statement/list mentioning the number of entries, 

payment made for each, and finally the total.

Entries with no / inadequate payment will not 

be accepted. There shall be no refunds for 

any reason.

• A completed GOAFEST Media Awards Entry Form 

for each entry. Only the information contained in the 

forms will be reproduced in any printed material or 

if your entry is short-listed or a winner. It is very 

important that this information is full and correct. 

Please carefully check and re-check the credits you 

have entered. If you are short-listed or a winner, these 

credits will be published on our website exactly as you 

have typed them here. 

• Along with the Entry Form you will be required to 

answer the following questions on a seperate sheet:

1. A) Describe the communication goal(s) for this 

media entry (50 words maximum). 

1. B) Innovative Media Strategy (100 words 

maximum).

Show how your innovative media strategy represents 

a new, consumer insights based approach, gaining 

extra receptivity for the brand's message and 

strengthening the brand's connections with consumers.

2. Engaging Creativity (75 words maximum).

Show how the media and the message work together 

to enhance the overall impact of the effort and 

engage the consumer.

3. Encompassing the Audience (75 words maximum). 

Show how the media idea travelled across and 

leveraged the most appropriate touch points and 

encompassed the target audience.

4. Effectiveness (50 words maximum).

Show how the effort maximised the value of the 

investment and generated marketplace results.

You may prefer to prepare this written submission 

before completing the Entry Form. Please ensure 

that you adhere to the word limit specified for each 

question. Failure to do so may result in 

disqualification. You should submit your answers as 

continuous text, without bullets, symbols or colour, 

as it will be copied into a uniform format for 

presentation to the jury. Please ensure you do not 

refer to the name of your agency or any contributing 

creative companies or people within this submission.

You must also submit this written part of your 

submission on a PC compatible CD-ROM, with your 

digital Presentation Board.

Material to illustrate your submission: 

Presentation Board in Digital Form and Hard Copy:

For all entries, you must supply a Presentation Board 

in both digital and hard copy formats.

• You must send this as a Jpeg, 300 dpi, RGB with 

the longest side measuring approximately 420mm. 

This presentation board will be a summary of your 

entry and MUST be contained on one page. This 

presentation should contain some key visuals and a 

simple, clear summary in English of the written part 

of your entry (see Entry Form). There should be no 

more than 100 words in total on this presentation 

board. To guide you, we have provided some tips 

for preparing this presentation, and some examples 

of typical presentations on our website 

www.goafest.com. Please ensure that the 

Presentation Board focuses on the key visuals of 

your entry and only on the key points of your 

explanation. You must not refer to the name of your 

agency or any contributing creative companies on 

this Presentation Board.

These images will be viewed in interactive kiosks in 

GOAFEST to give delegates the opportunity to study, 

appreciate and learn from the entries. 

• You must also send an A2 sized print out / hard copy 

of your Presentation Board, (Approximately 40 x 60cms) 

SUPPORTING MATERIALS

In addition, you should supply relevant support 

material, depending on the type of entry you are 

submitting. You must supply at least the material 

relating to the media category you are entering

as follows:

• For Best Use of Television / Cinema, please 

supply 1 MPEG of the spot(s) (only if not featured 

in the explanatory video clip). Please see below 

for accepted formats. 

• For Best Use of Magazines / Best Use of 

Newspapers, please supply actual magazines or 

newspapers containing the ad(s).

• For Best Use of Outdoor, please supply proof(s) 

of the ad(s) or photo(s) of the ad(s) in-situ. No larger 

than 64 x 48 cms. 

• For Best Use of Radio, please supply a CD-ROM 

containing your radio spot as an MP3 file in English 

or with an English transcript attached. 

• For Special Events / Stunts, please supply 

photographs of the events or stunts. 

• For Best Use of Internet, please supply the 

appropriate URL(s), which needs to be accessible 

by 22nd Feb 2007 and throughout the festival. 

• For Best Use of Mixed Media and Specialist 

categories, you should supply any of the above 

as appropriate.

You may also supply limited additional supporting 

material if appropriate. Please make sure that any 

material provided can be easily understood and

shown to the jury. Entries that are not in English 

should be translated or accompanied by a full 

translation. It will be in your own interests to explain 

or translate any specific word play or local, social, 

cultural or political references and nuances. 

MATERIAL & SAMPLE FORMATS

All materials must be supplied in the following formats:

Video: Preferably as MPEG on a DVD or PC 

compatible CD-Rom. Alternatively on a Beta SP Pal 

tape. Please note that any videotape supplied will be 

encoded by the Festival and shown to the jury as a 

digital file. Do not send TV or cinema ads as support 

material if they are also contained within your 

Audio-Visual Presentation (see below). 

Print / Outdoor: Send Jpegs, 300 dpi RGB, with 

longest side 420mm on a CD-Rom. May also be 

supplied as hard copy original publication, proofs or 

photos which should not be larger than 64 x 48cms.

Radio or Audio files: In MP3 files Bit-rate 64 kbps, 

Compression ratio 22:1. Audio cassettes cannot 

be accepted.

Display materials: Send actual packaging piece or 

display if reasonably sized. If this is not possible or 

practical, please supply photographs.

Audio-Visual Presentation of your Entry: For all 

entries, we strongly recommend that you prepare an 

Audio-Visual Presentation or "video clip" to support 

your entry. Along with the written submission, this 

presentation will be used for jury deliberations. Our 

experience shows that juries find this the easiest 

way to understand and judge entries. Ideally, please 

supply 2 versions of your presentation as follows:

1) Long version: 2-5 minutes long.

This explanatory clip will be viewed by the jury during 

voting and deliberations and would be used if your 

entry is a winner in post-Festival promotions. This 

presentation should contain some key visuals - video, 

still images or any other appropriate footage to best 

explain the campaign with a simple, clear commentary 

in English, summarizing your entry.

2) Short version: 45-60 seconds

Additionally, you may supply a shortened / edited 

version of 45-60 seconds, which would be shown at 

the awards ceremony in the event that the entry is a 

winner. This should also contain some key visuals and 

a simple clear commentary in English summarizing 

the entry. Please supply your audio-visual material as 

preferably an MPEG2 file on a DVD or PC compatible 

CD-Rom. If you cannot supply a digital file, please 

send a Betacam SP PAL 625 tape. Please note 

that any videotape supplied will be encoded by the 

Festival and shown to the jury as a digital file. 

ENCODING STANDARDS

For submission to GOAFEST Media Awards 2007 

please encode a high quality video as MPEG 

Program Stream. The specifications below should 

provide highest quality at the lowest file size.

MPEG Program Stream

Video Source should be kept as its Source Aspect 

Ratio and Tagged in the Header

MPEG 4:2:0 Program Stream

Enable the Compatible check box if using 

Telestream as the Encoder

Video Bit Rate 7500kb/s

GOP 1 B frames Between Reference

2 P frames in Gop 

Audio MPEG layer 2 384 kbps

The resulting MPEG file should have Audio and 

Video in one file. 

FEES

The entry fee of Rs. 950 is applicable for each 

piece of work entered. This fee is payable by

demand draft only to: Advertising Agencies 

Association of India (AAAI). 

The AAAI cannot accept any responsibility for 

entries lost in transit. Please fully cover all courier 

and mailing costs in advance, up to and including 

arrival at the AAAI Office. 

MATERIAL & DOCUMENTS

The following material and documents:

• GOAFEST Media Awards Entries Statement Page 

• GOAFEST Media Awards Entry Form 

• Hard copy / print out of your Presentation Board 

• PC compatible CD containing a digital file of your 

Presentation board with written submission (see 

entry form).

• Supporting Materials 

1) 2-5 minute Video clip (if supplied) 

2) 45-60 second Video clip (if supplied) 

3) The above, along with demand draft payable to 

AAAI should be sent by courier or registered mail to:

GOAFEST Media Awards 2007, Advertising Agencies 

Association of India, 35, Maker Tower "F", Cuffe 

Parade, Mumbai 400005, India.

Tel: 91-22-22182164 / 22187609 

Fax: 91-22-22189590. Email: aaai@vsnl.com 

It is in your interest to confirm safe delivery of your 

entry. Please follow all the above instructions 

carefully. All entries submitted will become the 

property of the AAAI.

MISCELLANEOUS

Each entrant accepts full responsibility for the quality 

of entries and discharges the AAAI from any 

responsibility in respect of third parties.The decisions 

of the AAAI in all matters relating to GOAFEST shall 

be final and binding. 

GOAFEST Media Awards: Media Agency of the Year

Eligibility

All media entries from an agency will be included in the 

media agency of the year calculations, regardless of 

the entrant company. Only the information submitted 

on the original entry forms will be considered for 

these calculations.

POINTS SYSTEM

Points are awarded as: 1 point for shortlist, 3 points 

for a Bronze Media Award, 5 points for a Silver Media 

Award, 7 points for a Gold Media Award. If an entry 

has been short-listed, and then goes on to win an 

award, the shortlist points no longer count. The 

maximum points for short-listed entries are 10 points. 

If a short-listed or winning entry has been credited to 

more than one agency, the points will be shared 

equally between the agencies. If the same entry is 

entered in more than one category and gets short- 

listed / wins more than one award, only the award with 

the higher points will be considered. In the case of a 

tie in points, the agency with the higher number and 

rank of Media Awards will be considered a winner.



ENTRY DEADLINE: THURSDAY, 22nd FEB, 2007, 5:00 pm. 

All materials, documentation and payment must be 

received in the AAAI office no later than the 

above-mentioned date. 

Entry Requirements

1. Only one party may submit an entry and this is to 

be agreed in advance between the parties concerned. 

In the event that two different entrants submit the 

same entry, only the first entry will be accepted. 

2. All entries must relate either to one advertisement 

or campaign. Entries relating to more than one 

advertisement / campaign (even if promoting the same 

product) must be entered individually and paid for as 

separate entries.

3. A media solution may be entered into no more 

than three categories, e.g. one Use of Media 

category and two Specialist categories, etc.

However, in this case, you must supply a separate 

Entry Form and a set of material for each entry and 

also pay for each entry. 

4. The AAAI will endeavour to move entries to 

more appropriate categories if necessary before 

the Festival begins. However, the jury will not be 

allowed to move entries between categories during 

the judging.

MATERIAL REQUIREMENTS 

• All payments must be accompanied by a 

statement/list mentioning the number of entries, 

payment made for each, and finally the total.

Entries with no / inadequate payment will not 

be accepted. There shall be no refunds for 

any reason.

• A completed GOAFEST Media Awards Entry Form 

for each entry. Only the information contained in the 

forms will be reproduced in any printed material or 

if your entry is short-listed or a winner. It is very 

important that this information is full and correct. 

Please carefully check and re-check the credits you 

have entered. If you are short-listed or a winner, these 

credits will be published on our website exactly as you 

have typed them here. 

• Along with the Entry Form you will be required to 

answer the following questions on a seperate sheet:

1. A) Describe the communication goal(s) for this 

media entry (50 words maximum). 

1. B) Innovative Media Strategy (100 words 

maximum).

Show how your innovative media strategy represents 

a new, consumer insights based approach, gaining 

extra receptivity for the brand's message and 

strengthening the brand's connections with consumers.

2. Engaging Creativity (75 words maximum).

Show how the media and the message work together 

to enhance the overall impact of the effort and 

engage the consumer.

3. Encompassing the Audience (75 words maximum). 

Show how the media idea travelled across and 

leveraged the most appropriate touch points and 

encompassed the target audience.

4. Effectiveness (50 words maximum).

Show how the effort maximised the value of the 

investment and generated marketplace results.

You may prefer to prepare this written submission 

before completing the Entry Form. Please ensure 

that you adhere to the word limit specified for each 

question. Failure to do so may result in 

disqualification. You should submit your answers as 

continuous text, without bullets, symbols or colour, 

as it will be copied into a uniform format for 

presentation to the jury. Please ensure you do not 

refer to the name of your agency or any contributing 

creative companies or people within this submission.

You must also submit this written part of your 

submission on a PC compatible CD-ROM, with your 

digital Presentation Board.

Material to illustrate your submission: 

Presentation Board in Digital Form and Hard Copy:

For all entries, you must supply a Presentation Board 

in both digital and hard copy formats.

• You must send this as a Jpeg, 300 dpi, RGB with 

the longest side measuring approximately 420mm. 

This presentation board will be a summary of your 

entry and MUST be contained on one page. This 

presentation should contain some key visuals and a 

simple, clear summary in English of the written part 

of your entry (see Entry Form). There should be no 

more than 100 words in total on this presentation 

board. To guide you, we have provided some tips 

for preparing this presentation, and some examples 

of typical presentations on our website 

www.goafest.com. Please ensure that the 

Presentation Board focuses on the key visuals of 

your entry and only on the key points of your 

explanation. You must not refer to the name of your 

agency or any contributing creative companies on 

this Presentation Board.

These images will be viewed in interactive kiosks in 

GOAFEST to give delegates the opportunity to study, 

appreciate and learn from the entries. 

• You must also send an A2 sized print out / hard copy 

of your Presentation Board, (Approximately 40 x 60cms) 

SUPPORTING MATERIALS

In addition, you should supply relevant support 

material, depending on the type of entry you are 

submitting. You must supply at least the material 

relating to the media category you are entering

as follows:

• For Best Use of Television / Cinema, please 

supply 1 MPEG of the spot(s) (only if not featured 

in the explanatory video clip). Please see below 

for accepted formats. 

• For Best Use of Magazines / Best Use of 

Newspapers, please supply actual magazines or 

newspapers containing the ad(s).

• For Best Use of Outdoor, please supply proof(s) 

of the ad(s) or photo(s) of the ad(s) in-situ. No larger 

than 64 x 48 cms. 

• For Best Use of Radio, please supply a CD-ROM 

containing your radio spot as an MP3 file in English 

or with an English transcript attached. 

• For Special Events / Stunts, please supply 

photographs of the events or stunts. 

• For Best Use of Internet, please supply the 

appropriate URL(s), which needs to be accessible 

by 22nd Feb 2007 and throughout the festival. 

• For Best Use of Mixed Media and Specialist 

categories, you should supply any of the above 

as appropriate.

You may also supply limited additional supporting 

material if appropriate. Please make sure that any 

material provided can be easily understood and

shown to the jury. Entries that are not in English 

should be translated or accompanied by a full 

translation. It will be in your own interests to explain 

or translate any specific word play or local, social, 

cultural or political references and nuances. 

MATERIAL & SAMPLE FORMATS

All materials must be supplied in the following formats:

Video: Preferably as MPEG on a DVD or PC 

compatible CD-Rom. Alternatively on a Beta SP Pal 

tape. Please note that any videotape supplied will be 

encoded by the Festival and shown to the jury as a 

digital file. Do not send TV or cinema ads as support 

material if they are also contained within your 

Audio-Visual Presentation (see below). 

Print / Outdoor: Send Jpegs, 300 dpi RGB, with 

longest side 420mm on a CD-Rom. May also be 

supplied as hard copy original publication, proofs or 

photos which should not be larger than 64 x 48cms.

Radio or Audio files: In MP3 files Bit-rate 64 kbps, 

Compression ratio 22:1. Audio cassettes cannot 

be accepted.

Display materials: Send actual packaging piece or 

display if reasonably sized. If this is not possible or 

practical, please supply photographs.

Audio-Visual Presentation of your Entry: For all 

entries, we strongly recommend that you prepare an 

Audio-Visual Presentation or "video clip" to support 

your entry. Along with the written submission, this 

presentation will be used for jury deliberations. Our 

experience shows that juries find this the easiest 

way to understand and judge entries. Ideally, please 

supply 2 versions of your presentation as follows:

1) Long version: 2-5 minutes long.

This explanatory clip will be viewed by the jury during 

voting and deliberations and would be used if your 

entry is a winner in post-Festival promotions. This 

presentation should contain some key visuals - video, 

still images or any other appropriate footage to best 

explain the campaign with a simple, clear commentary 

in English, summarizing your entry.

2) Short version: 45-60 seconds

Additionally, you may supply a shortened / edited 

version of 45-60 seconds, which would be shown at 

the awards ceremony in the event that the entry is a 

winner. This should also contain some key visuals and 

a simple clear commentary in English summarizing 

the entry. Please supply your audio-visual material as 

preferably an MPEG2 file on a DVD or PC compatible 

CD-Rom. If you cannot supply a digital file, please 

send a Betacam SP PAL 625 tape. Please note 

that any videotape supplied will be encoded by the 

Festival and shown to the jury as a digital file. 

ENCODING STANDARDS

For submission to GOAFEST Media Awards 2007 

please encode a high quality video as MPEG 

Program Stream. The specifications below should 

provide highest quality at the lowest file size.

MPEG Program Stream

Video Source should be kept as its Source Aspect 

Ratio and Tagged in the Header

MPEG 4:2:0 Program Stream

Enable the Compatible check box if using 

Telestream as the Encoder

Video Bit Rate 7500kb/s

GOP 1 B frames Between Reference

2 P frames in Gop 

Audio MPEG layer 2 384 kbps

The resulting MPEG file should have Audio and 

Video in one file. 

FEES

The entry fee of Rs. 950 is applicable for each 

piece of work entered. This fee is payable by

demand draft only to: Advertising Agencies 

Association of India (AAAI). 

The AAAI cannot accept any responsibility for 

entries lost in transit. Please fully cover all courier 

and mailing costs in advance, up to and including 

arrival at the AAAI Office. 

MATERIAL & DOCUMENTS

The following material and documents:

• GOAFEST Media Awards Entries Statement Page 

• GOAFEST Media Awards Entry Form 

• Hard copy / print out of your Presentation Board 

• PC compatible CD containing a digital file of your 

Presentation board with written submission (see 

entry form).

• Supporting Materials 

1) 2-5 minute Video clip (if supplied) 

2) 45-60 second Video clip (if supplied) 

3) The above, along with demand draft payable to 

AAAI should be sent by courier or registered mail to:

GOAFEST Media Awards 2007, Advertising Agencies 

Association of India, 35, Maker Tower "F", Cuffe 

Parade, Mumbai 400005, India.

Tel: 91-22-22182164 / 22187609 

Fax: 91-22-22189590. Email: aaai@vsnl.com 

It is in your interest to confirm safe delivery of your 

entry. Please follow all the above instructions 

carefully. All entries submitted will become the 

property of the AAAI.

MISCELLANEOUS

Each entrant accepts full responsibility for the quality 

of entries and discharges the AAAI from any 

responsibility in respect of third parties.The decisions 

of the AAAI in all matters relating to GOAFEST shall 

be final and binding. 

GOAFEST Media Awards: Media Agency of the Year

Eligibility

All media entries from an agency will be included in the 

media agency of the year calculations, regardless of 

the entrant company. Only the information submitted 

on the original entry forms will be considered for 

these calculations.

POINTS SYSTEM

Points are awarded as: 1 point for shortlist, 3 points 

for a Bronze Media Award, 5 points for a Silver Media 

Award, 7 points for a Gold Media Award. If an entry 

has been short-listed, and then goes on to win an 

award, the shortlist points no longer count. The 

maximum points for short-listed entries are 10 points. 

If a short-listed or winning entry has been credited to 

more than one agency, the points will be shared 

equally between the agencies. If the same entry is 

entered in more than one category and gets short- 

listed / wins more than one award, only the award with 

the higher points will be considered. In the case of a 

tie in points, the agency with the higher number and 

rank of Media Awards will be considered a winner.


