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~ection, irrespective of whether these have been
entered by the agency or another party. The Media
Agency of the Year Award's calculation will be based
on all of the awards won by an agency but will
include a maximum of 10 points for short-listed
entries. If the same entry

is entered in more than one category and is short-
listed and / or wins more than one award, only the
paints for the highest award will be counted. This
applies to both single and campaign entries. For
instance if a campaign wins an award and one part of
that campaign also wins an award, only the highest
award will count.

However, in the event of a tie, the ranking will take
into account the importance of prizes awarded, i.e.
Gold, Silver and Bronze Media Awards, and if
necessary, the full shortlist points.

The score for Media Agency of the Year is calculated
as Gold Media Award (7 Points), Silver Media Award
(5 Paints), Bronze Media Award (3 paints), Shortlist
Position (1 Paint).



